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To the reader,

this volume contains the short papers of the Sinergie-SIMA 2025 Management Conference, hosted
by the University of Genova on June 12" and 13" 2025.

Tertiarization is one of the most salient profiles of the structural change and economic development
that have characterized the recent decades (Jorgenson & Timmer, 2011). The growth of the service
industry affects multiple sectors, e.g. wholesaling/retailing, tourism/hospitality, transport and
logistics, health services, public administration, education, communication, banking and financial
services, and B2B services (Baines et al., 2017; Barrett et al., 2015).
This growing relevance of services in the economy and the society has stimulated a broader
interdisciplinary debate, e.g., the impact of tertiarization on the performance of the entire economic
system, the innovation and digitalization of services, and the applicability of service management
issues for the transformation of product-based business models.
Based on these premises, the 2025 Sinergie-SIMA Conference aims to explore the role of services
as part of the evolution of society in terms of relevance, growth, competitiveness, innovation, but
also sustainability and well-being. The lens of analysis used to explore this phenomenon will be
digitalization, as it is shaping service innovation in more traditional sectors (e.g., social and sanitary
services, tourism, retailing, etc.) and it is boosting knowledge-intensive business services (KIBS).
Thus, digitalization is a key driver of the business model transformation, facilitating the transition
of manufacturing firms towards digital servitization, enabling a new automation frontier (Frank et
al., 2019; Kastalli & Van Looy, 2013; Liu et al., 2024), and paving the way for new opportunities
for value creation within the global economy (Ostrom et al., 2015).
The application of digital technologies to services (e.g., Artificial Intelligence, Big Data Analytics,
Internet of Things, Machine Learning, Additive Manufacturing, Virtual Reality, Augmented
Reality, Metaverse) also facilitates the pursuit of relevant environmental and social issues, for
example contributing significantly to the achievement of greater systemic efficiency that help attain
the Sustainable Development Goals (SDGs) and circular economy (Xing & Liu, 2023). Leveraging
advanced technologies enables the extraction of valuable insights from vast amounts of information,
facilitating informed decision-making, personalized service offerings, optimizing service delivery
processes, and enhanced customer experiences (Chauhan et al., 2022). Big data plays a strategic
role in developing novel solutions that address evolving societal challenges, while driving
sustainable growth and innovativeness in the digital era (Cappa et al., 2022; Ciampi et al., 2021;
Mikalef et al., 2019). Therefore, the real challenge today is to harness the application of
digitalization to enhance the service-oriented approach and empower companies’ economic, social,
and environmental performances, generating and consolidating greater trust and loyalty among their
employees, customers, and suppliers for a more sustainable, inclusive, and better society (Shaukat
et al., 2016).
AIDEA devoted a Conference to the tertiarization and new challenges for management and
governance 25 years ago in Genoa, and many scholars focused on these topics from multiple
perspectives and with original approaches.
The 2025 Sinergie-SIMA Genoa Conference, in continuity with the past, is an excellent opportunity
to discuss our community’s research efforts in the service economy and management, in order to
identify new effective solutions suitable to face the current digital era. Different theories,
methodological approaches, and units of analysis are required to generate scientific research
impacting theories but also outlining wide-ranging strategies that can offer valuable insights to
business leaders, companies, and institutions. More precisely, the Conference was a great occasion
to discuss the research efforts of our research community within tracks related to the:
e Conference theme (Tertiarization & sustainability. New challenges for management in the digital
era),
e SIMA thematic groups (Artificial intelligence in management, Entrepreneurship, Innovation &
Technology Management, International Business, Marketing, Purpose-driven Businesses,
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Retailing & Service Management, Small & Family Business, Strategic Communication, Strategy
& Governance, Supply Chain Management, Logistics & Operations, Sustainability, and Tourism
& Culture Management),

e Management Case Studies.

The Conference call for papers gave the opportunity to submit either short and long papers. Overall,
the editorial staff received 311 submissions of which 263 short papers and 49 long papers.

For the short and long papers, the evaluation followed the peer review process, with a double-blind
review performed by, respectively, one and two referees - university lecturers and experts about the
topic - selected among SIMA and the community of Sinergie members.

In detail, the referees applied the following criteria to evaluate the submissions:
- clarity of the research aims,

- accuracy of the methodological approach,

- contribution in terms of originality/innovativeness,

- theoretical and practical contribution,

- clarity of communication,

- significance of the bibliographical basis.

The peer review process resulted in full acceptance or rejection of the submissions. In the case of
disagreement among reviewers’ evaluations, the decision was taken by the Chairs of the SIMA
thematic groups or conference track. Each work was then sent back to the Authors together with the
referees’ reports. The suggestions received by the referees were used by the Authors during the
presentation of their research works at the Conference.

The evaluation process ended with the acceptance of 293 papers (249 short papers and 44 long
papers). This volume proposes the short papers whose Authors have authorized their publication.

All the short papers published in this volume were presented and discussed during the Conference
and published online on the web portal of Sinergie-SIMA Management Conference
(https://www.sijmsima.it/).

While thanking all the Authors, Chairs, and participants, we hope that this volume will contribute to
advancing knowledge about tertiarization and sustainability in management.

The Conference Chairs

Lara Penco, Arabella Mocciaro Li Destri, and Marta Ugolini
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Track 1 - Artificial Intelligence in Management

Al adoption in the workplace: Cognitive and Emotional Appraisals
GIULIA GOGIALI, FABIOLA SFODERA, ANDREA LAUDADIO, LUCA DEZI

How self-verification experiences and self-concept clarity jointly shape job applicants’ responses to Al
VALERIO DERIU, MARTINA D1 ClocClO, ANDREA MONTEFUSCO

Data Discrimination and Algorithmic Challenges in Al copilots. A systematic literature review
CARMELA ELITA SCHILLACI, FEDERICO MERTOLI, LUIGI PIPER, LUCREZIA MARIA DE COSMO,
GIANLUIGI GUIDO

Lights and Shadows in the Governance of Generative Al Firms: a preliminary approach
FRANCESCO LAVIOLA, ROBERTO ARGIOLAS, CARMELA DI GUIDA

Il Web3 incontra I'Al. Verso nuovi modelli di business decentralizzati e generativi
FRANCESCO FASANO, CHIARA BARTOLI, FRANCESCO CAPPA, ENZO PERUFFO, PAOLO BOCCARDELLI

The Future of Education: reframing skills and learning in the age of artificial intelligence
CHIARA BARTOLI, FEDERICO CESCHEL, LORENZA GERARDI, LUCIA MARCHEGIANI, ENZO PERUFFO

Leveraging Al for Internationalization: The Role of Artificial Intelligence in the Global Expansion
of Italian Startups
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Generativity, responsible innovation and biodiversity:
the contribution of business to the common good

MARTINA TAFURO! VALENTINA CUCINO? GIANLUCA GIONFRIDDO® ANDREA PICCALUGA*

Abstract

The multiple and severe crises of our time are deeply rooted in an economic model driven by relentless growth and
profit maximization. This model has not only accelerated environmental degradation and resource depletion but has also
exacerbated social inequalities and weakened collective well-being. These consequences have been intensified by cultural
shifts that prioritize individualism, consumerism, and immediate gratification, often at the expense of long-term
prosperity. In response to these challenges, we propose generativity as a powerful alternative, a cultural and practical
approach capable of fostering creativity, innovation, collaboration, and the development of new social and economic
frameworks that emphasize long-term well-being over short-term gains. Generativity encourages regenerative practices,
i.e., practices that systematically sustain ecological balance and social equity, positioning businesses as key agents of
change.

Central to this transformation is the concept of corporate purpose, which serves as a guiding principle for businesses
to define their role in society beyond profit generation. More specifically, a pro-social corporate purpose reflects an
organization's commitment to align its strategic economic goals with broader social and environmental concerns. By
integrating purpose into their core identity, businesses can contribute to the common good, foster stakeholder engagement
and strengthen their capacity to address complex global challenges. By creating shared value, purpose-driven
organizations are better equipped to balance financial performance with social impact, offering meaningful contributions
to their communities while enhancing employee motivation and trust.

Closely tied to this vision is the concept of responsible innovation, which emphasizes the ethical and societal
dimensions of technological and organizational advancements. Responsible innovation ensures that businesses adopt
forward-looking strategies that prioritize long-term social value, inclusiveness and accountability. This approach
requires organizations to anticipate potential risks, engage stakeholders in decision-making processes, and actively
design innovations that contribute to societal well-being. By integrating responsible innovation into their practices,
businesses can transition away from purely performance-driven models and adopt more sustainable strategies that foster
resilience and adaptability.

Generativity, purpose, and responsible innovation are all deeply connected to the concept of biodiversity, which plays
a vital role in counteracting the growing dominance of uniformity and de-differentiation in economic and social systems.
Biodiversity, in this context, extends beyond environmental conservation to encompass diverse business models,
organizational structures and innovative approaches. By promoting variety in entrepreneurial practices and encouraging
flexible solutions, biodiversity reinforces resilience and strengthens the capacity of businesses to thrive.

Our research aims to provide empirical evidence of the connections between generativity, corporate purpose,
responsible innovation and biodiversity. To achieve this, we have designed a quantitative study that involves distributing
structured questionnaires to 200 micro-enterprises and 200 SMEs across ltaly. The questionnaire explores multiple
dimensions of these themes using Likert scales (5-point and 7-point) and multiple-choice questions informed by recent
literature and validated by two research groups.

We anticipate that our findings will offer valuable insights into how generativity shapes corporate purpose, how
responsible innovation can strengthen biodiversity, and how these interconnected themes collectively foster purpose-
driven business practices. By examining micro-enterprises and SMEs, often overlooked in research on responsible
business, our study highlights the potential of these smaller organizations to act as catalysts for meaningful change.
Ultimately, our goal is to build a conceptual framework that supports businesses in transitioning from a growth-focused
economic model to one that prioritizes generativity and biodiversity. By integrating purpose into their strategies,
businesses can unlock new pathways to responsible innovation, biodiversity preservation and shared value creation.
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Framing of the research. This research is situated within the broader context of the pressing crises that define the
contemporary world, which have been significantly influenced by the societal shift from a culture of necessity to one of
desire, particularly in the wealthier nations (Bauman and Magatti, 2007). More specifically, Magatti argues that the
paradox of desire lies in the fact that, despite living in an age obsessed with it, desire is actually diminishing. Modernity
attempts to define, possess, and satisfy desire, reducing it to concepts like happiness, interest, and utility, which ultimately
strip it of its depth. In this transformation, desire is desecrated rather than safeguarded, leading to an endless yet futile
attempt to fill what can never truly be satisfied. This transformation, while accompanying an unprecedented era of
economic growth, has also triggered a series of severe social, environmental, and economic problems that characterize
the “anthropocene”, an epoch defined by human-induced changes to the planet (Magatti and Giaccardi, 2024). These
interconnected challenges, ranging from environmental degradation to rising social inequalities, demand an urgent and
multifaceted response. Central to this response is the need for a profound shift in our cultural, social, and economic
paradigms, particularly in how we approach business and its role in society (Giaccardi and Magatti, 2022). In addressing
these crises, the project will focus on two core elements: generativity and corporate purpose, exploring how these
concepts can drive the necessary change.

Generativity, in this context, refers to both a cultural and practical response to crises, emphasizing long-term and
system thinking, and the cultivation of systems that generate positive, lasting outcomes for society and the environment
(Magatti and Giaccardi, 2014; Magatti and Giaccardi, 2024). The study will explore how generative practices - those
that focus on nurturing wellbeing, life, culture, and the environment can provide a viable alternative to current patterns
of exploitation and consumption. The concept of corporate purpose, which has gained prominence in recent years (e.g.,
George et al., 2023), will be examined as a critical tool for guiding organizations toward the need to contribute to the
common good.

Purpose of the paper. The purpose of this paper is to develop a deep understanding of how generativity and corporate
purpose can contribute to a shift toward biodiversity. This study seeks to explore how these two concepts can serve as
critical drivers in transforming business models, especially in the context of SMEs, towards more responsible,
sustainable, and biodiverse approaches. By combining these two emerging fields, we aim to provide a fresh perspective
on how businesses can align their operations with broader societal and environmental goals, moving beyond traditional
profit-maximization strategies to focus on long-term value creation and positive social impact (Asselle and Piccaluga,
2019).

Generativity is a central concept in this paper, representing the drive to create new, life-affirming systems that
promote ecological sustainability, social well-being, and economic equity. Generative practices are those that focus on
long-term solutions rather than short-term gains, emphasizing responsible innovation that not only seeks profitability but
also aims to restore and regenerate the environment, create social value, and contribute to the common good (Magatti
and Giaccardi, 2014; Magatti and Giaccardi, 2024). We will investigate how generativity can be embedded within the
corporate purpose of SMEs, fostering a culture that prioritizes responsibility, long-term sustainability, and the creation
of shared value. Generative businesses are not merely reactive to crises but proactive in designing solutions that address
the root causes of these issues, contributing to the regeneration of both their communities and the environment.

Corporate purpose, as explored in this paper, extends beyond the traditional view of a company’s role in society. It
is no longer sufficient for a business to operate solely to maximize profit. A company’s purpose must now include creating
value for all its stakeholders: employees, customers, local communities, and the broader society. George et al. (2023)
define purpose in for-profit companies as “the essence of an organization’s existence by explaining what value it seeks
to create for its stakeholders. In doing so, purpose provides a clear definition of the firm’s intent, creates the ability for
stakeholders to identify with, and be inspired by, the firm’s mission, vision, and values, and establishes actionable
pathways and an aspirational outcome for the firm’s actions™ (p. 1847). We will examine how SMEs can embrace a
purpose-driven approach, integrating it into their strategic vision and daily operations. The integration of corporate
purpose with generativity presents an opportunity to transition from a purely financial-driven mindset to one that actively
contributes to the common good (Cucino et al., 2023). Consequently, we formulated our first research hypothesis:

Hypothesis 1 (H1): Corporate purpose positively contributes to generativity.

This paper will investigate how the combination of generativity and corporate purpose can also drive responsible
innovation within companies. Von Schomberg (2013) defines responsible innovation as “a transparent, interactive
process by which societal actors and innovators become mutually responsive to each other with a view to the (ethical)
acceptability, sustainability and societal desirability of the innovation process and its marketable products™ (p. 19). By
fostering an innovative mindset that embraces generative principles and aligns with a clear corporate purpose, SMEs
can develop solutions that address the most pressing global challenges, such as environmental degradation, inequality,
and resource scarcity. We will explore how SMEs can use responsible innovation not just to compete in the market, but
to become agents of change that help drive a shift toward more generative systems. Consequently, we formulated our
second research hypothesis:

Hypothesis 2 (H2): Responsible innovation positively moderates the relationship between corporate purpose and
generativity, such that the relationship is stronger when responsible innovation is high.

Additionally, the paper will explore how these concepts, generativity and corporate purpose, interact with
biodiversity, another crucial factor in the sustainability transition. Biodiversity is not just an environmental issue but a
central component of both social and economic well-being. The preservation of biodiversity is critical to maintaining
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healthy ecosystems, which in turn support human life and prosperity. We will explore how SMEs, through their generative
and purpose-driven activities, can contribute to the protection and restoration of biodiversity, whether by implementing
sustainable practices, promoting circular economies, or innovating products and services that benefit both nature and
society. By connecting these themes, we aim to offer a holistic framework for understanding how SMEs can drive
sustainability at both the business and societal levels. Consequently, we formulated our third research hypothesis:

Hypothesis 3 (H3): Generativity positively contributes to biodiversity.

Through the empirical analysis of Italian micro-enterprises and SMEs, we will collect data that supports the
theoretical connections between these concepts, testing the following research model:

Fig. 1: Research model

H2

= Responsible Innovation —
/ T

HI H3
Corporate Purpose - Generativity Biodiversity

This research will provide valuable insights into how SMEs can actively contribute to the achievement of sustainability
goals, offering evidence-based recommendations for businesses to align their strategies with generativity and corporate
purpose. The findings will contribute to the growing body of literature on sustainable business practices, particularly in
the context of smaller enterprises, and offer a new perspective on how these businesses can serve as catalysts for positive
social, environmental, and economic change. While much research has focused on large corporations as the primary
drivers of change, small and medium-sized enterprises (SMEs) have often been overlooked despite their potential to
influence broader economic and social dynamics. This study intends to bridge that gap by focusing on SMEs, particularly
Italian micro-enterprises and small businesses, to understand how they can integrate generativity and purpose into their
practices. The research will seek to answer how these enterprises can move from being seen as merely profit-driven
entities to becoming key contributors to societal well-being and environmental sustainability. By exploring the
interconnections between generativity, corporate purpose, responsible innovation, and biodiversity, we aim to develop a
comprehensive framework that will guide SMEs in their transition toward sustainability, providing empirical evidence of
how they can contribute to the solution of the crises we face today.

Methodology. The methodology for this research consists of three key phases: design, data collection, and data
analysis. In the design phase, we developed a structured questionnaire for CEOs and general managers of micro-
enterprises and SMEs in Italy, aimed at assessing the influence of generativity on corporate purpose, the impact of
responsible innovation on biodiversity, and the combined effects of these factors. The constructs are defined based on
recent literature, and each of them is measured following established frameworks. For generativity, we take into account
three generativity phases and three dimensions with a 7-points Likert scale. The first phase, “creative generativity”,
assesses the business's ability to generate new ideas and projects. The second phase, *““organizational generativity”,
focuses on how the business supports and nurtures ideas and projects over the long term. The third phase, “transitive
generativity”, evaluates the business’s ability to help projects grow autonomously, with respondents rating their
company's support for ongoing innovation. As far as concerns dimensions, we measure the “intertemporal’ dimension
to understand how the company creates value with a medium-to-long-term perspective, taking into account future
generations. The “intersubjective” dimension examines the extent to which the company engages, values, and nurtures
external partners. Lastly, the ““contextual” dimension assesses how the company stimulates change and inspires new
initiatives in the surrounding community, city, or territory.

For corporate purpose, we refer to the construct developed by Jasinenko & Steuber (2023), which emphasizes the
perceived organizational purpose by employees and its alignment with both internal values and external societal needs.
The measurement of corporate purpose is grounded in a scale that evaluates four dimensions of purpose: authenticity,
guidance, contribution and inspiration. This approach allows us to capture the perception of purpose as a guiding
principle in strategy, with a focus on its impact on common good.

For responsible innovation, we employed the scale developed by Zhang et al. (2023). This scale focuses on four
factors: anticipation, reactivity, inclusion and reflexivity. Companies are asked to rate how their innovation practices
contribute to these areas, using a 7-points Likert scale. The scale is designed to capture both the degree to which
innovation is integrated with responsible practices and the extent to which the organization prioritizes the inclusion of
stakeholders in its innovation processes.

Finally, biodiversity is measured based on its key components: monitoring, restoration, compensation and prevention,
measured with a 5-points Likert scale. This approach is informed by established practices for assessing biodiversity
conservation efforts in organizations. The items capture the extent to which companies are currently engaging in
biodiversity-related actions, as well as their willingness or potential interest in doing so. This approach aligns with
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standard practices for assessing biodiversity conservation in organizations and helps to gauge both the current state of
engagement and the potential for future involvement.

In the data collection phase, we collected data through the method of Computer-Assisted Telephone Interviews (CATI)
to ensure a high response rate and representative sample. This method allows us to conduct structured interviews with
business owners, managers, and directors, providing strategic insights into their organizational practices. The CATI
method will facilitate real-time data collection, ensuring accuracy and reducing errors typically associated with other
survey methods. The interviews will be conducted with 200 micro-enterprises and 200 SMEs across Italy, ensuring a
diverse sample that reflects different industries and regional contexts. Respondents will be asked to provide their answers
to the questions based on their company's current practices regarding generativity, corporate purpose, responsible
innovation, and biodiversity.

In the data analysis phase, we will employ both descriptive and inferential statistical methods. Specifically, we will
test our hypotheses through multiple regression models based on Structural Equation Modeling (SEM), also considering
the impact of control variables such as firm size, industry, and regional context influence the results. SEM will be used
to examine the causal connections and the strength of relationships between the themes, allowing us to test the theoretical
framework. SEM will help us assess direct and indirect effects, providing a comprehensive understanding of the
relationships between the variables. This multivariate approach will allow us to identify patterns, assess their
significance, and offer a robust picture of how generativity, corporate purpose, responsible innovation, and biodiversity
influence sustainability outcomes.

Results. We anticipate that our findings will offer robust insights into the dynamic relationship between generativity,
corporate purpose, innovation, and biodiversity. We expect to identify key patterns that demonstrate how generativity
drives purpose-driven business strategies, fostering long-term biodiversity and innovation. Specifically, we hypothesize
that companies with a strong generative orientation will demonstrate greater commitment to sustainable practices,
enhanced stakeholder engagement, and increased innovation linked to social and environmental impact. Additionally, we
expect our findings to reveal how biodiversity-focused strategies - both in ecological terms and in promoting diverse
organizational models - enhance business adaptability and long-term viability.

In addition to testing the proposed hypotheses, this research aims to develop a comprehensive framework for the
“Generative Principle” that can serve as a practical guide for businesses. This framework will outline actionable
strategies and best practices to help organizations foster generativity, leveraging corporate purpose, responsible
innovation and biodiversity initiatives. By doing so, the study seeks to provide managers and decision-makers with
concrete tools to enhance their positive impact on prosperity. We will analyze how responsible innovation practices
strengthen biodiversity initiatives, drive environmentally conscious decision-making and helping businesses navigate the
complexities of today's volatile landscape. Furthermore, we aim to provide evidence that companies embracing these
interconnected themes are better positioned to transition from growth-focused capitalism to sustainability-driven models.

Research limitations. We acknowledge several potential limitations in our study. First, the sample size, while
extensive, is limited to Italian micro-enterprises and SMEs, which may restrict the generalizability of our findings to other
regions or larger firms. Additionally, as our data relies on self-reported questionnaires, there is a risk of response bias.
Future research should expand the scope by including international comparisons and exploring sector-specific dynamics
to build on our insights.

Managerial implications. Our findings will offer actionable insights for managers and business leaders seeking to
integrate generativity into their strategic frameworks. By adopting generativity-driven practices, firms can develop
purpose-driven strategies that balance economic performance with social and environmental responsibility. Managers
will gain guidance on how to foster organizational cultures that embrace innovation, collaboration, and long-term
thinking. In particular, our research emphasizes the importance of cultivating a workplace environment that actively
encourages experimentation, knowledge-sharing, and collective problem-solving. Managers who embed generativity
principles into their leadership styles can enhance employee engagement, foster greater innovation, and improve
decision-making processes that prioritize long-term value creation over short-term gains. Moreover, these insights can
support businesses in building stronger stakeholder relationships, as a generative approach often aligns corporate values
with social and environmental objectives.

Additionally, the insights on biodiversity will inform businesses on how promoting diversity in organizational
structures, products, and partnerships can drive resilience and innovation. By aligning these strategies with corporate
purpose, managers can position their firms as forward-thinking leaders in sustainability, meeting the growing demand
for ethical, environmentally responsible business practices.

Our research further highlights that by adopting generativity-focused strategies, managers can leverage biodiversity
as a tool for fostering adaptability in rapidly changing market conditions. By diversifying supply chains, encouraging
multi-disciplinary collaborations, and engaging in open innovation processes, firms can reduce their dependency on rigid
business models and enhance their capacity to innovate in response to emerging challenges.

Originality of the paper. This paper will offer a novel approach by integrating the emerging fields of corporate
purpose and generativity within the broader context of responsible innovation and biodiversity. While current literature
tends to treat these topics as separate entities, we seek to merge them into a unified framework that consider the inherent
complexity of pressing societal and environmental challenges of our time. The originality of this paper lies in its
conceptualization of the “Generative Principle”, which serves as the central framework linking these diverse yet
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interrelated concepts. Additionally, we place a strong emphasis on the role of businesses as transformative agents capable
of bridging the gap between theoretical models and real-world applications in the pursuit of biodiversity. The exploration
of how businesses can contribute to generativity through actions that foster social equity and environmental well-being
is particularly timely, given the current urgency for change in both societal structures and organizational practices.

A key element that distinguishes this research is its focus on micro-enterprises and SMEs, which have traditionally
been overlooked in strategic and sustainability-oriented studies. While large corporations have long been the focal point
of discussions on corporate responsibility and sustainable practices, smaller companies are often neglected, despite their
substantial potential to foster positive change in local economies and broader societal contexts. This paper will fill an
important gap in the literature by examining how micro-enterprises and SMEs can actively contribute to generativity,
corporate purpose, responsible innovation and biodiversity, thus serving as key catalysts for social and environmental
transformation. Through this unique lens, we aim to demonstrate that smaller enterprises, far from being mere bystanders,
can drive innovation and sustainability within their respective sectors and communities.

The paper also stands out for its empirical research design, which involves surveying Italian micro-enterprises and
SMEs to gather data that supports the theoretical framework. By employing a quantitative approach, this study will offer
robust empirical evidence that connects the concepts of corporate purpose, responsible innovation, generativity, and
biodiversity. The use of a survey allows us to directly capture insights from businesses actively engaged in sustainability
practices, providing a clearer understanding of how these smaller entities are contributing to environmental and social
well-being. Furthermore, this research aims to contribute to the literature by offering new insights into how businesses
can shift from traditional profit-driven models to more purpose-driven models, thereby promoting a broader transition
toward a sustainability-focused economy.

Keywords: generativity; purpose; biodiversity; responsible innovation
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